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By the numbers
Clever booking

71
%
40
%
29
%

Of travellers will book outbound and return flights with different
airlines to get the most convenient options

Savvy spender

More short breaks (1-5 days) were taken by European travellers
in 2016

Travel tech

Of eDreams ODIGEO customers book flights through their
mobile devices

Introduction
by Dana Dunne, CEO of eDreams ODIGEO

Welcome to our European Traveller Insights report for 2016.
As Europe’s leading Online Travel Agency, eDreams ODIGEO has access to a wealth of data that can
deliver insights into consumers’ desires and demands when it comes to travel. In our inaugural report,
we investigate the key trends affecting the way consumers approach their travel choices.
The way people approach travel is changing – and that means change for the travel industry. Gone are
the days when the majority of people walked into their local travel agent, or browsed advertisements in
their daily newspaper to book their holidays. Gone also are the days when most people took an annual
trip to the same destination every year.
Today’s consumers are savvier, more demanding and more adventurous and they challenge travel
companies to evolve and keep up to meet their needs. The companies who can’t will fall by the wayside;
as our report reveals that consumers, especially younger travellers, are placing little importance on
brand loyalty and are more concerned with who can offer them the best value and the most convenient
options.
In a year that has seen increasing geopolitical unrest, currency fluctuations and economic uncertainty
driven by the UK’s Brexit vote, the US presidential elections and a slowdown in the Chinese economy,
travel continues to be a focus for consumer spending. In particular, online travel bookings are outpacing
all other ecommerce sectors with more and more consumers moving online to investigate and book
their trips.
Although some traditional destinations have seen a wane in popularity, due almost certainly to political
upheaval and security concerns, a number of previously less well known cities and countries have
risen in the ranks. Our holiday heat map explores some of these new holiday hotspots.
In our technology driven world, consumers increasingly expect to be able to set their own agenda –
they watch TV when and how they want, they bank and book restaurants on the go and shop and sell
products online, using apps to deliver the content they want, to the device of their choice.
Travel is no different. Consumers are less likely to reach for a tour operator’s brochure than they are
to use online travel and review sites to get inspiration for trips and to create their preferred, bespoke,
travel experience. That’s great news for Online Travel Agents but it also means we need to continue
to innovate to provide consumers with even more options and make their research and booking
experiences faster, more seamless and more convenient than ever before.
Dana Dunne
CEO, eDreams ODIGEO
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Savvy spenders
want more for less
Commentators were predicting ‘peak stuff’ in 2016 – the idea that people are increasingly rejecting
ownership of material goods in favour of the sharing economy and experience-focused expenditure.
The travel industry is a proof point for this theory. For the fifth successive year, the growth of the
Travel & Tourism sector in 2015 (2.8%) outpaced that of the global economy (2.3%) and a number
of other major sectors such as manufacturing and retail, and this trend is expected to continue in
coming years.1
However, although consumers are still spending on travel, they are even more committed to making
sure they get maximum value for their money. Travellers are using online services - like eDreams,
What’s Up? Opodo, Go Voyages, Travellink and Liligo - to research destinations and costs, and to build and book
their own packages. This allows them to see the full cost of their holiday, from flights and hotels to
ground transportation and insurance, before they commit to booking.

What’s up?

34%

Monday bookings

The midweek hump is flat : Wednesday and Thursday are no longer
the busiest times to book during the week. In 2016 the busiest
weekdays for Europeans to book their travels are Monday and
Tuesday with over a third (34%) doing so.

10%
Bookings

At eDreams ODIGEO we’ve seen 10% overall growth in bookings
for travel in 2017 compared to the same period in 2016.

10%
Perhaps one of the reasons travellers are so committed to getting a good deal, is that they are
There’s
been amoney
steady increase
the numbers
of Europeans
taking
more
so their
has toin stretch
further.
Travellers are becoming more
Low
costtrips than ever,
with
Lowpattern
cost Airlines
2016, 10%
more
than in
2015. holiday destination every
airline travelmoving awayflying
adventurous,
from
the
of in
visiting
the
same
family
year, embracing new destinations and taking more short breaks.
In fact, today’s traveller is more likely to take several short breaks over the year, than to take a long
two-week holiday. This allows them to combine the familiarity of much-loved destinations (like
London – eDreams ODIGEO’s European customers’ top destination for the second year in a row) with
new non-traditional trending options (like Astana, the capital of Kazakhstan, a rising star on the
travel scene due to its expansion of visa-free entry for numerous countries and thriving business
tourism, driven in part by Kazakhstan’s hosting of Expo 2017, also known as the World Fair.)
1

Travel & Tourism, Economic Impact 2016, The World Travel and Tourism Council
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Breakbreaks
durationsinEuropeans
Duration of Europeans’
2016 took in 2016

by European travellers
3 weeks 2%
s 6%

The most jet-set nations, whose travellers take
three or more trips a year, are the Brits, 52% of
whom take three or more trips a year, the Germans
at 40% and the French, 37% of whom are getting
away at least three times.

Length of trips taken

eek
2w

For flight only bookings, savvy European travellers took 17%
more short breaks in 2016 than the year before, likely due
to better value flight deals as airlines pass on the benefit of
falling oil prices to their customers. The amount spent on
flights for short breaks decreased by 7% from 177 euros in
2015 to 167 euros in 2016.

1 week
16%

3-4 days

The Swedes are the least inclined to always
change their travel destination, with only 31%
5-6 days
doing so compared to almost half of Italian
17%
travellers who are always looking for new
destinations, along with 44% of French travellers,
2 days
35% of German travellers and 33% of Spanish
18%
travellers. Although UK travellers may take the most
trips, research reveals they are the least adventurous as
over one in ten always stay in the same destination, whilst
only 6% of Swedish, Italian and Spanish travellers do so.2

Always changing the destination
It depends, sometimes repeating the
destination sometimes changing it
Always in the same destination
(place & accomodation)

2

40%

44%

35%

32%

33%

48%

31%

48%

58%

57%

61%

46%

63%

8%

7%

11%

6%

6%

6%
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GfK market research about ODIGEO user trends, behaviours and attitudes 2016
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Destinations with significant growth
Here are six destinations that have enjoyed some of the highest growth in our European bookings for
2016.

Destinations with significant growth
Destinations
with
significant
growth

Growth

Alicante

Short haul

34%
Faro

32%

Gran Canaria

27%

La Habana

Long haul

54%
New Delhi

31%

Hanoi

27%

Flight Time
from Europe

London

Paris

Berlin

Rome

2.5hrs

2 hrs

3hrs

2.5hrs

London

Paris

Berlin

Rome

3hrs

2.5hrs

London

Paris

Berlin

Rome

4.5hrs

4hrs

5hrs

12hrs

London

Paris

Berlin

Rome

10hrs 10.5hrs

14hrs

12hrs

London

Paris

Berlin

Rome

8.5hrs

8hrs

10hrs

7hrs

London

Paris

Berlin

Rome

11hrs

11hrs

14hrs

16hrs

3.5hrs 5.5hrs
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Currency

Coffee
Index

Holiday Type

Euro
£1 = €1.18

€1.51
for a cup of
coffee

Sandy
beach break

Euro
£1 = €1.18

€1.12
for a cup of
coffee

The gateway
to gorgeous
sandy
beaches

Euro
£1 = €1.18

€1.19
for a cup of
coffee

Island
beach break

Cuban peso
£1 = 1.24 CUC

40 pesos
for a cup of
coffee

Cultured city
break with
glorious
beaches nearby

Rupee
£1 = 85.75 INR

105 rupees
for a cup of
coffee

Cultural
city break

Vietnamese
Dong
£1 =
28,327 VND

37,143 dong
for a cup of
coffee

Adventurous
cultural
city break

Heat maps:
Highest growth and fall travel destinations and predictions

The 20 destinations with the most
significant year on year growth and
decline in 2016:

-5-

The 10 favourite destinations for European travellers
in 2016, based on flight booking volume:

The top 15 predictions for European travellers in 2017
based on biggest forward-booking growth versus last
year:
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Early looking,
clever booking
Overall there has been a 40% year on year increase in the number of short stay (1-5 day) bookings
made by European customers that include a hotel with a flight. This increase in people taking larger
numbers of short breaks, instead of one long trip each year, is also affecting the way they book travel.
Although travellers are still booking some big trips quite far out, people are also choosing to travel last
minute, enabled to do this by a move away from the traditional high street travel agent model and into
online travel agents who can scour a huge number of different airlines, hotels and other services, to
produce a tailored result in seconds.
Spoilt for choice

Spoilt for choice
Offering customers over

155,000
450

Europe’s largest
flight retailer

flight routes from

scheduled airlines

17 million

customers served last year

143
20
30

750 million

different websites with
languages and

monthly searches on
eDreams ODIGEO’s
platforms

different currencies on
one central platform

Summer remains everyone’s favourite time to take a major trip, and by the time they leave, travellers
will have been looking forward to it for months. Brits will have had the longest time to anticipate their
summer trip, most commonly booking in January or February – perhaps motivated by the grey skies
outside their windows. Germans find themselves in the same situation, booking trips for the summer
from January to March. The Spanish, Italians and French on the other hand, take a much more relaxed
approach, with most of them booking summer vacations in April and May.
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Short breaks are booked much closer to departure – on average around 46 days in advance of the trip.
French travellers are more willing to make a last minute booking, and often book only 31 days ahead,
whereas Danes and Norwegians are the forward planners, booking their short breaks 63 days ahead.
The Spanish are the most daring when booking international flights, only booking them 36 days in
advance on average. However, it seems that everyone can be persuaded by the chance of a little extra
sunshine. July is the month where travellers are most willing to book at the last minute.

Convenience is King
Increasingly, consumers want to forge their own path. They are less brand loyal and care more about
convenience, personalisation and reducing hassle. In fact, 98% of European travellers do not have a
particular airline that they prefer to always travel with. The vast majority are happy to change carriers
if they can get a better deal
Smart travellers
or a more convenient time or
route for their trip. The most
loyal travellers are Germans
and Norwegians, who are three
times more likely than other
Europeans to stick to one airline
for all of their travel needs.
Of European travellers
More travellers did this in
have flown out and back on
2016 than 2015
Those who plan a return trip
different airlines
using a combination of airlines
do so both to save costs and to
find the most convenient flight
times that give them maximum
holiday time at their destination.

71% 21%

45% 27%
Almost half of British

Over one quarter of Spanish

More and more customers
travellers combine two
customers choose to use
airlines in a single trip. The
more than one airline in a
are booking accommodation
least likely to do so are
single trip, significantly
or other services - including
travellers from the Nordics.
higher than their European
transport and insurance - at
counterparts
the same time as their flights, in
fact 65% of European travellers
want to purchase multiple travel
categories (such as flights,
hotels, insurance, ground transportation, etc.) on a single online platform.3 As a result, in Germany,
booking of flights and hotel packages together have grown 68% since the previous year – the highest
growth in Europe, which is closely followed by the UK with 58% growth. We know the main motivating
factor behind this is convenience – in fact across Europe an average of 72% of travellers gave this as
the main reason for booking packages. And those that value convenience the most are families who
prioritise their children’s needs and happiness over other factors when booking holidays.
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The booming
technology of travel
Technology has empowered consumers to take control of a wide variety of commercial and
administrative transactions they used to make on the high street, and these developments are fast
becoming the norm. In the travel sector, this means consumers expect to be able to self-serve, in ways
they haven’t been able to do before; researching, booking and updating their travel plans either online
or through an app.
The convenience of websites and apps means travellers can make these transactions on the go, at
a time and place suitable for them, not the service provider. This is why a large number of travellers
are switching to online and apps for their transactions. Technology enables travellers to access a
wealth of information transparently, sourcing reviews from peers, improving experiences and making
transactions quicker than using the high street.

Data at your fingertips

More than

7 billion

pricing calculations an hour

It takes less than

100 seconds
for customers to book a direct flight

Online travel is the largest ecommerce sector in Europe; it is three times the size of apparel, the next
largest sector.3 Between 2013 and 2017 online travel agents’ market share is projected to grow by 13%
in comparison to direct suppliers (such as flight operators) which is only projected to grow by 8%.
Apps and the increasing use of mobile devices are contributing to this growth, with 29% of eDreams
ODIGEO customers currently booking flights on their mobile devices, compared to the industry average
of 17%, and this figure looks set to increase, having risen 51% in the last year alone.

3

RBC Capital Markets
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It is this all day all night accessibility that makes it vital for customers to be able to seek help and
advice at any time. Unlike most airlines whose telephone lines are reduced or completely close
between 20:00-06:00 hours, eDreams ODIGEO is investing in customer service that is available 24
hours a day, seven days a week. It has 24-hour customer service phone lines as well as an online
help centre so customers comfortable with technology can find the answer to their query themselves
quickly and simply.
Unsurprisingly, the factors driving digital bookings are price and convenience. Customers can book
holidays much quicker online, with a customer able to research, select and book a flight in as little
as 1 minute 30 seconds on eDreams ODIGEO’s platforms.6 The introduction of apps and the ability to
store personal data in an online account makes the use of digital booking tools even more convenient,
preventing customers from having to re-enter their data every time they want to book a trip. eDreams
ODIGEO’s app users clearly agree as 57% of them are repeat customers.
But, just because travellers can book a trip in under two minutes, it doesn’t mean all of them wish to
do so immediately, with many researching their trips for several days before proceeding to make a
booking. When researching trips, savvy Brits are comparatively quick deciders, taking no more than
a few days to make up their mind on a booking. The French take a little longer, generally up to a week
to make up their mind. Whereas adventurous Italians join their Spanish neighbours in taking over 10
days to choose their trip – perhaps because they’re weighing up all the different adventures they could
select.
Technology has empowered consumers to take control, but it has also allowed eDreams ODIGEO to
provide greater convenience and flexibility to customers. eDreams ODIGEO is constantly launching
new products to give travellers even more control over their trips. We know that sometimes a good
deal can quickly be snapped up, so we’ve also given our customers Free Cancellation for the same
day, so that they feel at ease with their booking choice. This is particularly efficient for travellers using
multiple airlines, which many of our customers do. When booking holidays, it’s all about choice, so
we also give our customers full visibility of all travel options available, and if they find a better price
elsewhere, we will now match it with our new ‘Best Price Guarantee’.
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In summary
European travellers have completely changed how they book their holidays over the last ten years,
and the travel industry has had to evolve too. Travellers have come to expect vast amounts of reliable,
transparent and comparable information that is available to them at the touch of a button.
No longer are travellers satisfied with one big holiday per year, people are taking more and more short
breaks, taking advantage of low cost airlines and the ease and convenience of booking everything on
mobile. Flights, hotels, insurance and other travel products can be selected and booked in seconds,
encouraging people to be more savvy about deals, prices and timing.
These changes are only set to accelerate in the coming years as travellers’ expectations of ease, speed
and choice increase proportionally to the continued adoption and development of new technology.
eDreams ODIGEO’s proprietary technology enables people to select from a wider combination
of routes, faster and is constantly being developed and updated in order to provide best in class
customer experience.
Looking just to next year, the travellers of 2017 will be hunting for new, exciting destinations to visit,
with the likes of Cuba, Vietnam and India topping the list of most desired places to go to. The world is
becoming a much smaller place and demand for travel is only going to increase. Therefore, eDreams
ODIGEO will continue to innovate in order to provide travellers across Europe with the best services,
the most convenient travel options, the best value for money and truly memorable trips of a lifetime.

About
eDreams ODIGEO
eDreams ODIGEO is one of the world’s largest online travel
companies and one of the largest European e-commerce
businesses. Under its four leading online travel agency brands
– eDreams, GO Voyages, Opodo, Travellink, and the metasearch
engine Liligo – it offers the best deals in regular and charter flights,
low-cost airlines, hotels, cruises, car rental, dynamic packages,
holiday packages and travel insurance to make travel easier, more
accessible, and better value for the more than 17 million customers it
serves worldwide. With a presence in 44 markets, the company has
a human team of over 1,700 professionals. eDreams ODIGEO is listed
in the Spanish Stock Market.
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